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@ Alexa

@ Help improve your rank with SEO tips in the Alexa Site Audit! |@ \f"' o

-

(/siteaudit)

« Global (ftopsites/global)

+ By Country (/topsites/countries)
« By Category (/topsites/cateqory)

Top Sites in China

The top 500 sites in China.

Baidu.com (/siteinfo/baidu.com)

baidu.com
The leading Chinese language search engine, provides "simple and reliable" search exp... Moreerience,
strong in Chinese language and multi-media content including MP3 music and movies, the first to offer WAP
and PDA-based mobile search in China.

o 4.0 Stars

o Search Analytics (/siteinfo/baidu.com#keywords)

o Audience (/siteinfo/baidu.com#demographics}

QQ.COM (/siteinfo/qg.com)

gg.com

China's largest and most used Internet service portal owned by Tencent, Inc founded in Nov... Moreember,
1998, Presently, Tencent is aiming its operations at the strategic goal of providing users with a "one-stop
online life service". Tencent's Internet platforms QQ, QQ.com, QQ Games, and PaiPai.com have brought
together China's largest Internet community. Tencent's communications and information-sharing services
include QQ.com, QQ Instant Messenger, QQ Mail, and search engine SOSO. Linked up with heavily used
features such as forums, chat rooms, and QQ Groups, Tencent's Qzone has grown into China's largest
personal Internet space. These services foster group interaction and resource sharing. Virtual products such
as QQ Show, QQ Pet, QQ Game, and QQ Music/Radio/Live have been successful in providing
entertainment and customization options to users. Mobile phone users can take advantage of a number of
value-added wireless services. Tencent's PaiPai.com is a C2C on-line shopping platform that seamlessly
integrates into Tencent's other community platforms.As of June 30th, 2009, the number of registered QQ
Instant Messenger users has reached 990.0 million. Active users numbered at 448.0 million. Peak
concurrent users have reached 61.30 million. QQ Games platform counted about 6.2 million users

http://www.alexa.com/topsites/countries/CN 12/02/2013
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simultaneously on-line. QQ.com has become China's most visited Internet portal website. PaiPai.com has
also become China's second largest Internet shopping platform.

° 4.0 Stars

- Search Analvtics (/siteinfo/aqg.com#keywords)

o Audience {/siteinfo/gq.com#demographics)

Taobao.com (/siteinfo/taobao.com)

taobao.com
Launched in 2003, Taobao Marketplace (www.taobao.com) is a popular consumer-to-consumer (C2C) o...
Morenline marketplace in China. With more than 800 million product listings and more than 500 million
registered users, Taobao Marketplace is the primary online shopping destination for the largest online
population in the world and is one of the world’s top 20 most visited websites.

o 4.0 Stars

o Search Analytics {/siteinfo/tacbao.com#keywords)

o Audience (/siteinfo/taobao.com#demographics)

.4

BB E H O (/siteinfolsina.com.cn)

sina.com.cn

A A W E AR R KR R ST, AWEE, EE.
o 4.0 Stars
o Search Analytics (/siteinfo/sina.com.cn#keywords)
o Audience {/siteinfo/sina.com.cn#demographics)

GooaleA# (/siteinfo/aooale.com.hk)

google.com.hk

BHRBREPEREIT M.
o 4.5 Stars
o Search Analytics {/siteinfo/google.com.hk#keywords)
o Audience (/siteinfo/qooqgle.com.hki#demographics)

+ 6
ST Y - s Bty 4 B 300 ) i 4 2 |, (/siteinfo/weibo.com)
weibo.com

FRMEESHERER BREAAR, YHBABOMESR. B—aEMRIERERE, ATV
, REEWMBEARKRIREERFTHBR. ... More

o 5.0 Stars

- Search Analytics (/siteinfo/weibo.comftkeywords)

o Audience (/siteinfo/weibo.com#demographics)

http://www.alexa.com/topsites/countries/CN 12/02/2013
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EI 5 (/siteinfo/163.com)

163.com

w3 K I P 8 4 KR ] )
o 4.5 Stars
o Search Analytics (/siteinfo/163.comi#keywords)
o Audience (/siteinfo/163.com#demographics)

<8
Eﬂ@ (/siteinfo/sohu.com)
sohu.com
BRESHAFEVEHIIAMY, 2EEAELES, X, TREEERS. ... More
> 4,0 Stars
o Search Analytics (/siteinfo/sohu.com#keywords)
o Audience (/siteinfo/sohu.com#demographics)
+ 9

Tmall.com (/siteinfo/tmall.com)

tmall.com
Tmall.com is the leading online shopping landmark in China with the most comprehensive brand se...
Morelection. Tmall.com is the premier destination for authentic, quality products catering to increasingly
sophisticated Chinese consumers.

o 5.0 Stars

o Search Analytics (/siteinfo/tmall.com#keywords)

o Audience {/siteinfo/tmall.com#demographics)

- 10
S0SO Isiteinfo/soso.com
$0s0.CcOM
REERIE, M. B, TRSBBYRBRE.
o 4,0 Stars

o Search Analytics (/siteinfo/soso.com#keywords)
o Audience (/siteinfo/soso.com#demographics)

. 11

Hao123 (/siteinfo/hao123.com)

hao123.com

Baidu
o 3.5 Stars
o Search Analytics (/siteinfo/hao123.com#keywords)
- Audience (/gsiteinfo/hao123.com#demographics)

http://www.alexa.com/topsites/countries/CN 12/02/2013



Alexa - Top Sites in China Page 4 of 8

REMN (REFEA) (siteinfolifeng.com)

ifeng.com
The leading new media company providing premium content on an integrated platform across Intern...
Moreet, mobile and TV channels in China.Together, these channels form a single converged platform
providing integrated text, image and video content, and employing a variety of interactive formats to create a
rich, personalized and hands-on experience for its users. Leveraging on coveted user demographic and
influential brand, it provides advertising solutions with high ROI for blue chip clients, and paid premium
contents and services targeted at hign-end Internet and mobile Internet users. Where Internet, Mobile, and
TV converge, there is Phoenix New Media.

o 5.0 Stars

o Search Analytics (/siteinfo/ifeng.com#keywords)

o Audience {/siteinfo/ifeng.com#demographics)

+ 13

ﬁﬁ% (/siteinfo/youku.com)

youku.com
REEF (www.youku.com) R EE— VARG, BRI IR AEERE N R PR AUTREE . RRER
MIARAT . BPERAERMRS . ... More

> 5.0 Stars

o Search Analytics (/siteinfolyouku.comitkeywords)

o Audience (/siteinfo/youku.com#demographics)

. 14

Google (/siteinfo/google.com)

google.com
Enables users to search the world's information, including webpages, images, and videos. Offers... More
unique features and search technology.

o 4.0 Stars

o Search Analytics (/siteinfo/google.com#keywords)

- Audience (/siteinfo/google.com#demographics)

+ 15

HREM E /siteinfo/360buy.com

360buy.com
RAREETERANEGEMETER, &5 EA T S0IE 2 %2 WU B A R0 ) HF 7 55 P
Z—, ESMERE. BUDER. BN, XRETH. RERN. S8 BH. 88, ERREFI2ZREY..
More i /M b E HF R . 20126E 8 —F %, WARMMLI50.1% M S A RETEE XL EAB2CH
iR

o 4.0 Stars

- Search Analytics (/siteinfo/360buy.com#keywords)

o Audience (/siteinfo/360buy.com#demographics)

http://www.alexa.com/topsites/countries/CN 12/02/2013
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Alipay.com (/siteinfo/alipay.com)

alipay.com
Launched in 2004, Alipay is China's leading third-party online payment solution, providing an e... Moreasy,
safe and secure way for millions of individuals and businesses to make and receive payments on the
Internet. It had more than 650 million registered accounts by December 2011. On November 11, 2011,
Alipay processed a total number of 33.69 million transactions, setting a record of the highest number of
transactions facilitated via an online payment platform during a 24-hour period. The preferred online payment
tool of Internet merchants in China, Alipay provides an escrow payment service that reduces transaction risk
for online consumers. It partners with more than 100 financial institutions to facilitate payments in China and
abroad. It provides payment solutions for 460,000 merchants. It also offers an online payment solution to
help merchants worldwide sell directly to consumers in China and supports transactions in 12 major foreign
currencies. Alipay is an affiliate of Alibaba Group.

o 5.0 Stars

o Search Analytics (/siteinfo/alipay.com#keywords)

o Audience (/siteinfo/alipay.com#demographics)

+ 17

360% 4 (Isiteinfo/360.cn)

360.cn

o 3.5 Stars

o Search Analytics {/siteinfo/360.cn#keywords)
o Audience (/siteinfo/360.cn#demographics)

. 18
H#(SOGOU.com) (Isiteinfo/sogou.com)
sogou.com

EMYAMP XM TRREISENM00Z KR E., FARREFEEER. SFER. WPHER, BENRTENR
BERERSE, AIMERMESFEREREBIKIMHAR. The first search engine... More in the world that has
gathered up to 10 billion web pages, suppling most convenience services for searching news, music,
shopping infomation, maps, etc.

o 4.0 Stars

o Search Analytics (/siteinfo/sogou.com#keywords)

o Audience (/siteinfo/sogou.com#demographics})

+ 19

b E i Kk (siteinfo/chinaz.com)

chinaz.com

BAEIEETN. KT R, MEFED, FATRATHR, UEMERIT. RERE. ... More
o 2.5 Stars
o Search Analytics (/siteinfo/chinaz.comitkeywords)
o Audience {(/siteinfo/chinaz.com#demographics)

+ 20

http://www.alexa.com/topsites/countries/CN 12/02/2013
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S (/siteinfo/douban.com)

douban.com
B AAEERN AN TR, XAt adik, DESR. B, &
o 4.0 Stars

- Search Analytics (/siteinfo/douban.com#keywords)
o Audience {/siteinfo/douban.com#demographics)

o 21

Bing (/siteinfo/bing.com)

bing.com

Search engine developed by Microsoft. Features web, image, video, local, news, and product search.ch.
o 4.0 Stars
- Search Analytics (/siteinfo/bing.com#keywords}
o Audience (/siteinfo/bing.com#demographics)

+ 22

AAM (I/siteinfo/renren.com)

renren.com
AR R—AEEE ML, BERMERBERBR, MARSEMA . 5. BN REZFAZE,
ERBMAK. ... More

o 4.0 Stars

- Search Analytics (/siteinfo/renren.com#keywords)

- Audience (/siteinfo/renren.com#demographics)

« 23

KEPE M (Isiteinfo/pconline.com.cn)

pconline.com.cn

RO RPN E MRS R 485 K B R AT E .
> 4.0 Stars
o Search Analytics (/siteinfo/pconline.com.cn#keywords)
o Audience (/siteinfo/pconline.com.cn#demographics)

. 24

&M (Isiteinfo/56.com)

56.com
56.com B B A M M3 4 BREM G . EHEE DS, 56.com—E7ERE A B M A5
A2 S —, BkaET —AMEASRERK. ASAZEESEMEE. E3HMNLZE... MoreXiit
&, LMTARA"SEMMM. HERKRSEE.
o 4.0 Stars
- Search Analytics (/siteinfo/56.com#keywords)
- Audience (/siteinfo/56.com#demoqgraphics)

http://www.alexa.com/topsites/countries/CN 12/02/2013
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+ 25

Alibaba.com (/siteinfo/alibaba.com)

alibaba.com
Import and export trade leads and opportunities.
o 3.5 Stars
o Search Analytics (/siteinfo/alibaba.com#keywords)

o Audience (/siteinfo/alibaba.com#demographics}

Prev12 (/topsites/countries;1/CN) 3 (/topsites/countries;2/CN) 4 {/topsites/countries;3/CN} 5 ({topsites/countries;4/CN)
6 (/topsites/countries;5/CN) 7 (/topsites/countries;6/CN) 8 (/topsites/countries;7/CN) 9 (/topsites/countries;8/CN) 10
(Itopsites/countries;9/CN) 11 {topsites/countries;10/CN) 12 (/topsites/countries;11/CN) 13 (/topsites/countries;12/CN)
14 (/topsites/countries;13/CN) 15 (/topsites/countries;14/CN) 16 (/topsites/countries;15/CN) 17
(ltopsites/countries;16/CN) 18 (/topsites/countries;17/CN) 19 (/topsites/countries;18/CN) 20 (/topsites/countries;19/CN)
Next (/topsites/countries;1/CN)
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| € Help improve your rank with SEO tips in the Alexa Site Audit! ) == | _

(/siteaudit)

™~

« Global (/topsites/global)
» By Country (/topsites/countries)

= By Categqgory (/topsites/category)

Top Sites in Macao

The top 500 sites in Macao.

Google (/siteinfo/google.com)

google.com
Enables users to search the world's information, including webpages, images, and videos. Offers... More
unique features and search technology.

o 4.0 Stars

o Search Analytics (/siteinfo/google.com#keywords)

o Audience (/siteinfo/google.com#demographics)

Facebook (/siteinfo/facebook.com)

facebook.com

A social utility that connects people, to keep up with friends, upload photos, share links and ... Morevideos.
o 4.0 Stars
o Search Analytics (/siteinfo/facebook.com#keywords)
o Audience (/siteinfo/facebook.com#demographics)

YouTube (/siteinfo/youtube.com)

youtube.com
YouTube is a way to get your videos to the people who matter to you. Upload, tag and share your... More
videos worldwide!

> 4.0 Stars

o Search Analytics (/siteinfo/youtube.comikeywords)

http://www.alexa.com/topsites/countries/MO 19/02/2013
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o Audience (/siteinfo/youtube.com#demographics)

- 4

Yahoo! (/siteinfo/lyahoo.com)

yahoo.com
A major internet portal and service provider offering search results, customizable content, cha... Moretrooms,
free e-mail, clubs, and pager.

> 4.5 Stars

o Search Analytics (/siteinfo/lyahoo.com#keywords)

> Audience (/siteinfolyahoo.com#fdemographics)

Baidu.com (/siteinfo/baidu.com)

baidu.com
The leading Chinese language search engine, provides "simple and reliable” search exp... Moreerience,
strong in Chinese language and multi-media content including MP3 music and movies, the first to offer WAP
and PDA-based mobile search in China.

o 4.0 Stars

o Search Analytics (/siteinfo/baidu.com#keywords)
o Audience (/siteinfo/baidu.com#demographics)

GoogqgleZr# (/siteinfo/google.com.hk

google.com.hk
BHRMRETERE 7M.
o 4.5 Stars

o Search Analytics (/siteinfo/google.com.hki#keywords)
o Audience (/siteinfo/google.com.hk#demographics}

Taobao.com (/siteinfo/taobao.com)

taobao.com .
Launched in 2003, Taobao Marketplace (www.taobao.com) is a popular consumer-to-consumer (C2C) o...
Morenline marketplace in China. With more than 800 million product listings and more than 500 million
registered users, Taobao Marketplace is the primary online shopping destination for the largest online
population in the world and is one of the world’s top 20 most visited websites.

o 4.0 Stars

o Search Analytics (/siteinfo/taobao.com#keywords)
o Audience (/siteinfo/taobao.com#demographics)

http://www.alexa.com/topsites/countries/MO 19/02/2013
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QQ.COM (/siteinfo/qg.com)

gg.com
China's largest and most used Internet service portal owned by Tencent, Inc founded in Nov... Moreember,
1998. Presently, Tencent is aiming its operations at the strategic goal of providing users with a "one-stop
online life service". Tencent's Internet platforms QQ, QQ.com, QQ Games, and PaiPai.com have brought
together China's largest Internet community. Tencent's communications and information-sharing services
include QQ.com, QQ Instant Messenger, QQ Mail, and search engine SOSO. Linked up with heavily used
features such as forums, chat rooms, and QQ Groups, Tencent's Qzone has grown into China's largest
personal Internet space. These services foster group interaction and resource sharing. Virtual products such
as QQ Show, QQ Pet, QQ Game, and QQ Music/Radio/Live have been successful in providing
entertainment and customization options to users. Mobile phone users can take advantage of a number of
value-added wireless services. Tencent's PaiPai.com is a C2C on-line shopping platform that seamlessly
integrates into Tencent's other community ptatforms.As of June 30th, 2009, the number of registered QQ
Instant Messenger users has reached 990.0 million. Active users numbered at 448.0 million. Peak
concurrent users have reached 61.30 million. QQ Games platform counted about 6.2 million users
simultaneously on-line. QQ.com has become China's most visited Internet portal website. PaiPai.com has
also become China's second largest Internet shopping platform.

o 4.0 Stars

- Search Analytics (/siteinfo/gg.com#keywords)
- Audience (/siteinfo/qq.com#demographics)

frf 2 )|, (Isiteinfo/weibo.com)

weibo.com
WRMERESTERER, REANK, SR IRRGIEER. A—aEREIRRERE, FAFVBER R M
T, REIRI AR KRR R . ... More

o 5.0 Stars

o Search Analytics (/siteinfo/weibo.com#keywords)

o Audience (/siteinfo/weibo.com#demographics)

+ 10

R E] K (/siteinfo/cyberctm.com)

cyberctm.com

WPIANGRE, AR, T8 5 BT A b i 4855 R0 %3075 R PR A48 h . ... More
> 0.0 Star
o Search Analytics (/siteinfo/cyberctm.com#keywords)

o Audience (/siteinfo/cyberctm.com#demographics)

« 1

Y &) 2y [ —IDreamX (/siteinfo/idreamx.com)

idreamx.com
P95 1% ~1DreamX PTG A FALE I8, 2B S A L0 B R P RIE
> No Stars

o Search Analytics (/siteinfo/idreamx.com#keywords)

http://www.alexa.com/topsites/countries/MO 19/02/2013
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@ Alexa

Search for more

weibo.com

R TSIE-REI fE 2 5 5 0 BT S L

Ll

» Get Certified Metrics
- Edit This Listing
» What are Certified Site Metrics?

This site is claimed.
This site's metrics are not certified.

TR ETERER, BRAANS, HETROBRHHIER. H—EREICRERE, AP BEA
TR, RE R A K R PR BT I B I

Statistics Summary for weibo.com

Weibo.com's three-month global Alexa traffic rank is 30. The site has attained a traffic rank of 6 among
users in China, where we estimate that 92% of its audience is located. The site is... Show More

Alexa Traffic Rank Reputation
@ 30 6 136,090 " 5 Stars
Global Rank Rank in CN Sites Linking In 4 Reviews

Did you know? You can get the most accurate rank possible by certifying your site's metrics. Find out
how.

Is weibo.com your site?

Get the most from Alexa with these services!

* Improve your SEO

* Get Certified Metrics

* Claim your site

 Edit your site listing

* Build a custom toolbar

+ Get widgets

http://www.alexa.com/siteinfo/weibo.com 19/02/2013
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Customize your site listing with your logo, plus add links back to your site and much more! Enhanced Site
Listings are just one of the features you get with an Alexa PRO subscription. Learn more about

Enhanced Site Listings.

| want an Alexa PRO subscription.

Sign Up Now

or

See all subscription
plans

| have an Alexa PRO subscription.

Sign In

I TE T BA7Ecn.alexa.com_E3REX 3 weibo.com M {5 B..

+ Traffic Stats

» Search Analytics
* Audience

» Contact Info

* Reviews

* Related Links

¢ Clickstream

e Traffic Rank
+ Reach %

» Pageviews %

» Pageviews/User
« Bounce %

* Time on Site
» Search %

Dally Reach {percent)

weibo.com
= T

T T T T

I

3 |
3+ = i
|

!

u [ 1 1

L W

IS T S R I

ok

]
|
|
]

Estimated percentage of global internet users who visit weibo.com:

Reach %

http://www.alexa.com/siteinfo/weibo.com
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Change

Trailing 3 months
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Yesterday 2.31% +29% &
7 day 1.783% -2351% @
1month 2339% -8.85% W
3month 2462% +9.0% &

Share this: facehool ’ Like} 4 # Tweet _ﬂ_

Learn more about Alexa Traffic Stats.

Average Load Time for
Weibo.com

Average (1.422 Seconds), 53% of sites are slower.

Weibo.com’s Regional Traffic Ranks

Country
Rank
l_China
6
El_Hong Kong
14
Bl _Taiwan
29
533
BE United States
667

http://www.alexa.com/siteinfo/weibo.com 19/02/2013
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Table of Contents

UNITED STATES
SECURITIESAND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 20-F

REGISTRATION STATEMENT PURSUANT TO SECTION 12(b) OR (g) OF THE SECURITIES
EXCHANGE ACT OF 1934

OR

ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIESEXCHANGE
ACT OF 1934
For thefiscal year ended December 31, 2011

OR

TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES
EXCHANGE ACT OF 1934

OR

SHELL COMPANY REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES
EXCHANGE ACT OF 1934

Date of event requiring this shell company report ... ................
For thetransition period from to
Commission file number: 000-30698

SINA CORPORATION
(Exact name of Registrant as specified in its charter)

Cayman | dands
(Jurisdiction of incorporation or organization)

37F, Jin Mao Tower
88 Century Boulevard, Pudong
Shanghai 200121, China
(Address of principa executive offices)

Chief Financial Officer
Phone: +8610 8262 8888
Facsimile: +8610 8260 7166
20/F Beijing | deal International Plaza
No. 58 Northwest 4th Ring Road, Haidian District, Beijing, 100080, Peopl€e' s Republic of China
(Name, Telephone, E-mail and/or Facsimile number and Address of Company Contact Person)

Securitiesregistered or to beregistered pursuant to Section 12(b) of the Act.

Title of each class Name of each exchange on which registered
Ordinary Shares, $0.133 par value The NASDAQ Stock Market LLC
Ordinary Shares Purchase Rights (NASDAQ Global Select Market)

Securitiesregistered or to beregistered pursuant to Section 12(g) of the Act.

Not Applicable
(Title of Class)

Securitiesfor which thereisareporting obligation pursuant to Section 15(d) of the Act.

http://www.sec.gov/Archivesedgar/data/1094005/000110465912030028/a12-7070 1... 13/03/2013
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resources, important infrastructural facilities, important transportation services, key technologies, manufacturing of major equipment,
etc., which relate to the national security, and whose actual controlling power may be obtained by foreign investors. The joint
ministerial meeting is appointed as the authority in carrying out the security review.

To specify the implementations and procedural matters, the MOFCOM enacted the Interim Measures on Related Matters on the
Implementation of the Security Review System for Mergers and Acquisitions of Domestic Enterprises by Foreign Investors which had
been effective from March 5, 2011 to August 31, 2011 and the Provisions of on the Implementation of the Security Review System for
Mergers and Acquisitions of Domestic Enterprises by Foreign Investors, or the Security Review Provisions, which became effective
on September 1, 2011. The Security Review Provisions provide that, among other things, whether amerger or acquisition of a
domestic enterprise by aforeign investor falls within the scope of merger and acquisition security review shall be determined from the
substance and actual impact of the transaction, and foreign investors shall not substantially evade the merger and acquisition security
review in any form, including but not limited to holding shares on behalf of others, trust, multi-level reinvestment, leasing, loans,
agreement-based control and overseas transactions. The Security Review Provisions further provide that, where a merger or
acquisition of adomestic enterprise by aforeign investor is not submitted to the joint ministerial meeting for review or the joint
ministerial meeting deems after review that the transaction will not have an impact on the national security, if any change thereafter
such as adjustment of the merger or acquisition transaction, amendment of the relevant agreements or change of business operations
(including change of the overseas actual controller) makes the merger or acquisition transaction fall within the scope of merger and
acquisition review as specified in the Security Review Notice, the parties concerned shall suspend the transaction and related
activities, and the foreign investor shall apply for merger and acquisition security review to the MOFCOM according to these
provisions.

For a description of how the unsettled nature of Chinese regulations may affect our business, please see “Evenif wearein
compliance with PRC governmental regulations relating to licensing and foreign investment prohibitions, the PRC government may
prevent us from advertising or distributing content that it believes is inappropriate and we may be liable for such content or we may
have to stop profiting from such content.” in the Risk Factors section.

C. Organizational Structure

SINA isthe parent company of our group and conducts business operations in China through wholly owned and partially owned
subsidiaries and VIEs. Below are the significant wholly owned subsidiaries held by SINA:

Jurisdiction

Subsidiary of Organization Ownership

Beijing New Media Information Technology Co. Ltd. People’s Republic of China 100%
SINA.com Technology (China) Co. Ltd. People’s Republic of China 100%
SINA Technology (China) Co. Ltd. People’s Republic of China 100%
SINA (Shanghai) Management Co. Ltd. People’s Republic of China 100%
Beijing SINA Advertising Co. Ltd. People’s Republic of China 100%
Shanghai SINA Advertising Co. Ltd. People’s Republic of China 100%
Fayco Network Technology Development (Shenzhen) Co. Ltd. People’s Republic of China 100%
Weibo Internet Technology (China) Co., Ltd. People’s Republic of China 100%
T.CN Corporation Cayman Island 100%
SINA.com Online United States of America 100%
Rich Sight Investment Limited Hong Kong 100%
SINA Hong Kong Limited Hong Kong 100%
T.CN Hong Kong Limited Hong Kong 100%

In compliance with the PRC’ s foreign investment restrictions on Internet information services and other laws and regulations, we
conduct al our Internet information services, advertising and MVAS in Chinaviathe following significant domestic VIEs:

e TheICP Company is a Chinacompany controlled by us through a series of contractual arrangements and is responsible for
operating www.sina.com.cn in connection with its Internet content company license, selling the advertisements to advertisers
and providing MVAS with its Vaue-Added Telecommunication Services Operating License in Chinaviathird-party operators
to the users. It is 0.2% owned by Y an Wang, the Company’ s Chairman of the Board, 22.8% owned by the Company’s
executive officer Tong Chen, 27.1% owned by the Company’s executive officer Hong Du, and 49.9% owned by two other non-
executive PRC employees of the Company. The registered capital of the ICP Company is $19.0 million.

e Xunlong is a Chinacompany controlled by us through a series of contractual arrangements and is responsible for providing

51
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CERTIFICATE OF INCORPORATION
NEE T

| hereby certify that
R OAE L E W

) T.CN Hong Kong Limited
HEBIRgSES (B8 8RR

is this day incorporated in Hong Kong under the Companies Ordinance
oA 8B B #H (2 8 4% 6 ) (E B o £ 32 F)

(Chapter 32 of the Laws of Hong Kong) and that this company is limited.
£ K B B OB OB & EFE OB A 3

Issued on 19 July 2010 .
Z0—0 % & A+ 8B # &

L2
4\5,,57,?/;\

F ot
T

Ms Ada L L CHUNG

---------------------------------------------

Registrar of Companies

Hong Kong
FRHNEMARRERS

Note 3% :

Registration of a company name with the Companies Registry does not confer any trade mark rights
or any other intellectual property rights in respect of the company name or any part thereof.

A E AN A EMAE R BREFEE TN G LR RTINS o AR SR

H Ao EAE o
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= OF NAME

e

I hereby certify that
& A L E B

T.CN Hong Kong Limited
LRI (F%) BRAH
having by special resolution changed its name, is now incorporated under the
e OB # 5 % % E om E £ B w2 4 B #

Companies Ordinance (Chapter 32 of the Laws of Hong Kong) in the name of
O 8 &% s ) (F B % 6B % 32 F) # 89 % % B 5
Weibo Hongkong Limited

AL g & ~‘;——‘\ =

A (B EIRAH

issued on 20 July 2012
AEFEH ZO0—Z & & B -+ 8 # H -
(2
Ms Ada L L CHUNG
Fegistrar Ci’)ﬁ“ﬁﬁ?ﬂ!EQ
Hong Kong E{Jeaf&*izﬂa nfsfrazz f"fegéﬁﬁ
FRENTHE LI EMAER 2%
Note 3% ¢
e with the Companies Registry does not confer any trade mark rights

Registration of 2 company n
or any other | '

am
-em rgh s inrespect of the company name or any part t“\ﬁrcof

157 BF 4




ANNEX 10



No.: 7649615

Trademark Registration Certificate

/, A= 23

5

Approved service items (classification No. 35)

Advertising; online advertising on data communication network; exhibiting goods on
communication media for retailing; market analysis; public opinion poll; data retrieval (for
others) in computer fil; computer database information enrollment; computer database

information classification; computer database information systematization (ending).

Registrant: Sina.com Technology (China) Co., Ltd
Registered address: Room No. 1506, Ideal International Plaza, No. 58, West Beisihuan
Road, Haidian District, Beijing S AN
N
Registration expiry date: Dec. 28,2010 to Dec. 27, 2020 IR
‘/{{Q}' Q@ AN
o )

Signature of director-general: Li ]ianchang

(Seal: Trademark Office of the State Admlnlstratl WUQE C@i};meree of the People’s
&(ﬁ{ @ &;3:/ Republic of China)

%Qe‘
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7649615 5

R

5

B RS H (5 35 28)

. WEETNG LIRSS HEEENEERES LRRER TR RENE,
e R TR R (B HENEEEEREA: HENBRERRAZ: I
NSRS BRGL (B

N FREEA (FE FRAF
YEMHHE iR LA 58 SRAEGFAR 1506 E

YEAEMBIE A% 20012828 F 200412 f
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No.: 9337631

Trademark Registration Certificate

A%

Approved service items (classification No. 38)

Radio broadcasting; television broadcasting; wire service; communications by computer
terminals; computer aided transmission of messages and images; electronic bulletin
board services [telecommunications services]; providing telecommunications connections
to a global computer network; providing user access to a global computer network;

providing internet chatrooms; providing access to databases (ending).

Registrant: Sina.com Technology (China) Co., Ltd %ﬁé\/\ﬂ\
Registered address: Room No. 1506, Ideal International Plaza, Npﬁ{ P@gxs'l uan
Road, Haidian District, Beijing X&/ &
Registration expiry date: May. 28, 2012 to May %7@62 5. G ﬁ%}j gx«;\e»-f_,_
A0

\\\l
Signature of director-general: XU Ru’b;ao\\aa £ \7"' i
\ :’ '
-\:‘:. };u/
(Seal: Trademark Office of the State Administration for Industry & Commerce of the

People’s Republic of China)

e O\
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9337631

MR EACETO L

3337631 ZC¢
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' 1E

e D YA WPUN

i B RS (35 38 %)

TR, BAUEN, BB TEVZRER, HENEEEEMEREE; BTASHE
IR CGBWIRE): BUESEIGTENNMEN B RRKERS; RESHITEIMEH T EARS
(RER); BRERSMIRE; RESEEEANRS (EID

YR A mREEA (PE) HRAR
YR bR KA R 58 SEBEFEAE 1506 =

A RGHR BT 20124 05 = . 2022405 B
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No.: 9340422

Trademark Registration Certificate

‘.“
fteE

Approved service items (classification No. 41)

Organization of competitions [education or entertainment]; publication of texts, other than
publicity texts; publication of books; publication of electronic books and journals on-line;
providing on-line electronic publications, not downloadable; production of radio and
television programmes; entertainment; entertainment information; amusements;
presentation of live performances (ending).

Registrant: Sina.com Technology (China) Co., Ltd

Registered address: Room No. 1506, Ideal International Plaza, No. 58, West Beisihuan
Road, Haidian District, Beijing

Registration expiry date: Jun. 14, 2012 to Jun. 13, 2022

Signature of director-general: XU Ruibiao /%IV
&,,
(Seal: Trademark Office of the State Admmlstra%i’im»f@ L@ﬂe\% Gﬁ@@"érce of the
{)$§~ %%'595 fab%ieg,\ﬁépubllc of China)
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No.: 7651204

Trademark Registration Certificate

HTIRA 1

Approved service items (classification No. 42)

Computer programming; computer software design; updating of computer software; rental
of web servers; creating and maintaining web sites for others; hosting computer sites [web
sites]; conversion of data or documents from physical to electronic media; data conversion
of computer programs and data [not physical conversion]; maintenance of computer

software; providing search engines for the internet (ending).

Registrant: SINA.COM ONLINE
Registered address: SUITE 100, 2988 CAMPUS DRIVE, SAN MATEO A94403 THE
UNITED STATES OF AMERICA /@‘ .§A

Registration expiry date: Jan. 21, 2011 to Jan. 20, 202% 0 .

Signature of director-general: Lj J:anchang \ «,,b A
gy s g P\‘}‘:

Cd B

@"P S
(Seal: Trademark Office of the State Admlrkgﬁ‘at],qﬁ or ﬁi’qys‘try & Commerce of the
\\ hbeople s Republic of China)
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% 7651204 &
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A TE
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HTIRAR I

BEIRETE G 42 39

FENGRE, ENRERT TENREA S MERSRNDE, Bih A SIERMLET P
ARG (W), T NSRS B R T84 ENERF AR SR (3
BHRESD, TENREEDT; RATRMERSIE (B

| M A ERERERARGARAR

SINA.COM ONLINE .

YEMFHIAE 5 EIAIEE T 94403 2 DRSS ATE: H B 2988 7 100 E B
SUITE 100, 2988 CAMPUS DRIVE, SAN MATEO, CA94403, THE JITED $%4
OF AMERICA
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No.: 7651205

Trademark Registration Certificate

HTIR B

Approved goods items (classification No. 9)

Computer software [recorded]; computer programs [downloadable software]; electronic
publications [downloadable]; electronic notice boards; computer peripheral devices;

computer memories; mouse pads; wrist rests for use with computers; computer game
programs (ending).

Registrant: SINA.COM ONLINE

Registered address: SUITE 100, 2988 CAMPUS DRIVE, SAN MATEO, CA94403, THE
UNITED STATES OF AMERICA
Registration expiry date: Apr. 14, 2011 to Apr. 14, 2021 AT AAN

FaT X 3\
Signature of director-general: Li Jianchang 5 /T o )Y
w\@ “@ A 0%%
(Seal: Trademark Office of the State Admlméji@f@on @ﬁ%sﬁ‘l‘yq&@ommerce of the
a3 \

?) @c% Q’s/Repubilc of China)
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No.: 9290756

Trademark Registration Certificate

HTIRB

Approved service items (classification No. 42)

Packaging design services; industrial design; styling [industrial design]; design of interior

decor; dress designing; construction drafting; authenticating works of art (ending).

Registrant: SINA.COM ONLINE

Registered address: SUITE 100, 2988 CAMPUS DRIVE, SAN MATEOQO, CA94403, THE
UNITED STATES OF AMERICA
Registration expiry date: Apr. 14, 2012 to Apr. 13, 2022

Signature of director-general: XU Ruibiao

& 2N

W



iz

% 9290756 =

'fir

W bR T ﬂﬁlﬂf

YR

| R G 2R

1 R, Tl AT B8 (T RE); EREHRT BReiot; EIHIE
ZARMEE (B

¥ AN EReMaRRGERAR
SINA.COM ONLINE

| YEHEE EEMAERT N 94403 DS RATAIER 2988 3 100 =

ﬁh SUITE 100, 2988 CAMPUS DRIVE, SAN MATEO, CA94403, THE JASEI BD YTAT
i OF AMERICA

A RO R az\;g 2 12$o4ﬁ 4B E 2022@04)%13’

%E 5 ,,'*.

| =

| PeER \7 i

e



ANNEX 11



Prepared for : s%a;ﬁge

Prepared by : Millwardbrown

We build great brands for Chinal



.
Tables of Content SINoFiR

» Research design

> Key Findings

& MillwardBrownACSR 2



Research design SINJFiR

Street Intercept

- > Have used internet in the past one week and aware of “fa{{&”

» Aged 14-60 V.0

. A
T-- o
ngkong  24* 46* * 161 139

v" The designing of quota is based on The investigation report of the current Hong
Kong internet usage status which is released by Hongkong City University in 2009 ,
and is adjusted by the trend of internet development.
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Key Findings

» Out of the total number of respondents, 35% of them did not know the concept of “Weibo”; while

W/l

wiE” is the same as “Weibo”;

35% of interviewees thought that 4

> When talking about “R{{&", 57% of the total respondents claimed that Sina is the first company
crossing their mind; while among those respondents who are aware of “Weibo” , 44% of them

claimed Sina is the company that first comes to their mind.

When talking about f3{{5,
which company comes
first to your mind?

Do you consider “f{{&”
and “Weibo” to be the
same or equivalent?

W Sina

B Tencent

OSohu

[l Netease
OYes

O Others
O No

@ Don't know
O Don't know "Weibo"

N=300

N=300

Based on total respondents Based on tOta| reSpOI’ldentS

When talking about
“Weibo”, which company
comes first to your mind?

N

N=194

B Sina

@ Tencent

O Sohu

I Netease

O Others

@ Don't know

Based on respondents aware of “Weibo”
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Key Findings e

> When refer to “Sina” , 47% of the total respondents claimed that “{{&” is the first product crossing
their mind,;

» When refer to “Tencent” , 46% of the total respondents claimed that “QQ” is the first product
crossing their mind.

When refer to ”Sina” , which When refer to “Tencent”,
product will you think of which product will you think
firstly? of firstly?
m Weibo 3 mEQQ
m Blog B S
O Mail 0 Weibo
0 Game 0 Game
0 2] O Space
O others 0O Others
N=300 N=300
Based on total respondents Based on total respondents
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