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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549
 

FORM 20-F
 

 

 

 REGISTRATION STATEMENT PURSUANT TO SECTION 12(b) OR (g) OF THE SECURITIES
EXCHANGE ACT OF 1934

   
OR

   
 ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE

ACT OF 1934
For the fiscal year ended December 31, 2011

   
OR

   
 TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES

EXCHANGE ACT OF 1934
   

OR
   
 SHELL COMPANY REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES

EXCHANGE ACT OF 1934
   

 

Date of event requiring this shell company report . . . . . . . . . . . . . . . . . . .

   
 

For the transition period from                       to

   
 

Commission file number: 000-30698

   
 

SINA CORPORATION
 

(Exact name of Registrant as specified in its charter)

   
 

Cayman Islands
 

(Jurisdiction of incorporation or organization)

   
 

37F, Jin Mao Tower
88 Century Boulevard, Pudong

Shanghai 200121, China
 

(Address of principal executive offices)

   
 

Chief Financial Officer
Phone: +8610 8262 8888

Facsimile: +8610 8260 7166
20/F Beijing Ideal International Plaza

No. 58 Northwest 4th Ring Road, Haidian District, Beijing, 100080, People’s Republic of China
 

(Name, Telephone, E-mail and/or Facsimile number and Address of Company Contact Person)

   
 

Securities registered or to be registered pursuant to Section 12(b) of the Act.

Title of each class
 

Name of each exchange on which registered
Ordinary Shares, $0.133 par value

 

The NASDAQ Stock Market LLC
Ordinary Shares Purchase Rights

 

(NASDAQ Global Select Market)

 

Securities registered or to be registered pursuant to Section 12(g) of the Act.

   
 

Not Applicable
 

(Title of Class)

   
 

Securities for which there is a reporting obligation pursuant to Section 15(d) of the Act.
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resources, important infrastructural facilities, important transportation services, key technologies, manufacturing of major equipment,
etc., which relate to the national security, and whose actual controlling power may be obtained by foreign investors. The joint
ministerial meeting is appointed as the authority in carrying out the security review.

 
To specify the implementations and procedural matters, the MOFCOM enacted the Interim Measures on Related Matters on the

Implementation of the Security Review System for Mergers and Acquisitions of Domestic Enterprises by Foreign Investors which had
been effective from March 5, 2011 to August 31, 2011 and the Provisions of on the Implementation of the Security Review System for
Mergers and Acquisitions of Domestic Enterprises by Foreign Investors, or the Security Review Provisions, which became effective
on September 1, 2011. The Security Review Provisions provide that, among other things, whether a merger or acquisition of a
domestic enterprise by a foreign investor falls within the scope of merger and acquisition security review shall be determined from the
substance and actual impact of the transaction, and foreign investors shall not substantially evade the merger and acquisition security
review in any form, including but not limited to holding shares on behalf of others, trust, multi-level reinvestment, leasing, loans,
agreement-based control and overseas transactions. The Security Review Provisions further provide that, where a merger or
acquisition of a domestic enterprise by a foreign investor is not submitted to the joint ministerial meeting for review or the joint
ministerial meeting deems after review that the transaction will not have an impact on the national security, if any change thereafter
such as adjustment of the merger or acquisition transaction, amendment of the relevant agreements or change of business operations
(including change of the overseas actual controller) makes the merger or acquisition transaction fall within the scope of merger and
acquisition review as specified in the Security Review Notice, the parties concerned shall suspend the transaction and related
activities, and the foreign investor shall apply for merger and acquisition security review to the MOFCOM according to these
provisions.

 
For a description of how the unsettled nature of Chinese regulations may affect our business, please see “Even if we are in

compliance with PRC governmental regulations relating to licensing and foreign investment prohibitions, the PRC government may
prevent us from advertising or distributing content that it believes is inappropriate and we may be liable for such content or we may
have to stop profiting from such content.” in the Risk Factors section.

 
C.      Organizational Structure
 

SINA is the parent company of our group and conducts business operations in China through wholly owned and partially owned
subsidiaries and VIEs. Below are the significant wholly owned subsidiaries held by SINA:
 

 
In compliance with the PRC’s foreign investment restrictions on Internet information services and other laws and regulations, we

conduct all our Internet information services, advertising and MVAS in China via the following significant domestic VIEs:
 
             The ICP Company is a China company controlled by us through a series of contractual arrangements and is responsible for

operating www.sina.com.cn in connection with its Internet content company license, selling the advertisements to advertisers
and providing MVAS with its Value-Added Telecommunication Services Operating License in China via third-party operators
to the users. It is 0.2% owned by Yan Wang, the Company’s Chairman of the Board, 22.8% owned by the Company’s
executive officer Tong Chen, 27.1% owned by the Company’s executive officer Hong Du, and 49.9% owned by two other non-
executive PRC employees of the Company. The registered capital of the ICP Company is $19.0 million.

 
             Xunlong is a China company controlled by us through a series of contractual arrangements and is responsible for providing

 
51

Subsidiary
 

Jurisdiction
of Organization

 

Ownership
 

Beijing New Media Information Technology Co. Ltd.
 

People’s Republic of China
 

100%
SINA.com Technology (China) Co. Ltd.

 

People’s Republic of China
 

100%
SINA Technology (China) Co. Ltd.

 

People’s Republic of China
 

100%
SINA (Shanghai) Management Co. Ltd.

 

People’s Republic of China
 

100%
Beijing SINA Advertising Co. Ltd.

 

People’s Republic of China
 

100%
Shanghai SINA Advertising Co. Ltd.

 

People’s Republic of China
 

100%
Fayco Network Technology Development (Shenzhen) Co. Ltd.

 

People’s Republic of China
 

100%
Weibo Internet Technology (China) Co., Ltd.

 

People’s Republic of China
 

100%
T.CN Corporation

 

Cayman Island
 

100%
SINA.com Online

 

United States of America
 

100%
Rich Sight Investment Limited

 

Hong Kong
 

100%
SINA Hong Kong Limited

 

Hong Kong
 

100%
T.CN Hong Kong Limited

 

Hong Kong
 

100%
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We build great brands for China!

Prepared for：

Prepared by : Millwardbrown

Feb 2013

“微博” concept survey



 Research design

 Key Findings

2

Tables of Content



Research design

 Have used internet in the past one week and aware of “微博”

 Aged 14-60 Y.O

How Street Intercept

Sample size and Quota

Who

City
Age

Total
14-17岁 18-24岁 25-30岁 31-36岁 36-40岁 41-50岁 51-60岁 男 女

Hongkong 24** 46* 39* 39* 39* 76* 37* 161 139 300

 The designing of quota is based on The investigation report of the current Hong
Kong internet usage status which is released by Hongkong City University in 2009 ,
and is adjusted by the trend of internet development.



Key Findings

 Out of the total number of respondents, 35% of them did not know the concept of “Weibo”; while
35% of interviewees thought that “微博” is the same as “Weibo”；

 When talking about “微博", 57% of the total respondents claimed that Sina is the first company
crossing their mind; while among those respondents who are aware of “Weibo” , 44% of them
claimed Sina is the company that first comes to their mind.
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35

Yes

No

Don't know "Weibo"

Do you consider “微博”
and “Weibo” to be the
same or equivalent?
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28
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Others
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N=300 N=300 N=194

Based on total respondents Based on total respondents Based on respondents aware of “Weibo”

When talking about 微博,
which company comes
first to your mind?

When talking about
“Weibo”, which company
comes first to your mind?



Key Findings

 When refer to “Sina”, 47% of the total respondents claimed that “微博” is the first product crossing
their mind;

 When refer to “Tencent”, 46% of the total respondents claimed that “QQ” is the first product
crossing their mind.

46
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QQ

微信

Weibo

Game

Space

Others

N=300

Based on total respondents

When refer to ”Sina” , which
product will you think of
firstly?

47
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Weibo
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Mail

Game
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others

N=300

Based on total respondents

When refer to ”Tencent” ,
which product will you think
of firstly?










	Insert from: "03_Weibo_Press Articles China and Intl_Combined.pdf"
	01_Weibo the Chinese Twitter that warfs Twitter_www.guardian.co.pdf
	02_China wakes up to innovation_Financial Times.pdf
	03_A game changer_economist.pdf
	04_The reality of Chinese Microbloggin-Harvard Business Review.pdf
	05_Microblogging and the world_The Economist.pdf
	06_Can Twitter be made in China - The New Yorker.pdf
	07_How Weibo is Changing China - Yale Global Online.pdf
	08_Foreign companies embrace Weibo_The Telegraph.pdf
	08_Sina-Weibo_2038171c.pdf
	09_ High profile media firms's low key CEO_wsj.pdf
	10_Beijing Communist Party Chief issues veiled warning to Chinese web portal_WSJ.pdf
	12_Sina Decries China's Rules on Blogging_WSJ.pdf
	13_Will Sina Weibo threaten Twitter.digital-dd.pdf
	14_Sina Weibo China's Twitter leads microblog craze_www.huffingtonpost.pdf
	15_Why Sina Weibo is better than Twitter_kotaku.pdf
	16_How China gets the Internet to censor itself_wagingnonviolence.pdf
	17_Get Ready, the Weibo wave is on its way_www.theaustralian.com.pdf
	18_Chinese Twitter Sina Weibo goes bilingual-The Register.pdf
	19_Weibo China's Twitter touted as growth stock_business.financialpost.pdf
	20_A Twitter Knockoff has China Talking - Bloomberg Businessweek.pdf
	21_Chatter in China - Reuters.pdf
	22_Weibo brings change to China_Tweets bring change to China_bbc.co.pdf
	23_Weibo brings change to China_ 5 Lives changed.bbc.co.pdf
	24_Sina WEIBO China Twitter racks up 731102 posts_thenextweb.com.pdf
	25_China's Twitter introduces contracts.pdf
	26_Weibo la version china de twitter_El Pais.pdf
	26_Translation - Weibo China's Twitter.pdf
	27_Apples iOS 6 comes with Sina Weibo Integration_techinasia.pdf
	28_Microsoft switches on Sina Weibo_engadget.pdf
	29_Sina Weibo users_thenextweb.pdf
	30_Sina Weibo comes to rescue amid flooding in Beijing_thenextweb.pdf
	31_China's weibos vs US's Twitter_forbes.pdf
	32_The Twitter of China_Benziga.com.pdf
	33_Do China's bloggers threaten or bolster communist rule_the Globe and Mail.pdf
	34_Tweeting is so yesterday_chinadaily.pdf
	35_Sina Weibo valuation triples to 5.8 billion_chinadaily.pdf
	35_Sina Weibo valuation triples to 5.8 billion_People's Daily.pdf
	36_China Germany debate online journalism_Global Times.pdf
	37_Fund to fuel microblog_People's Daily.pdf
	38_Chinese embrace trend social media_People's Daily.pdf
	39_China's top microblog site_People's Daily.pdf
	40_Sina to tap Weibo's commercial potential_South China Morning Post.pdf
	41_Weibo gets the world talking_chinadaily.pdf
	42_Weibo ad push gets analysts' backing_scmp.pdf
	43_Student slammed for insenstive comments_globaltimes.cn_content_726983.pdf
	45_DPP leader's Weibo blog raises eyebrows_The Straits Times.pdf
	46_Microblogs a big part of student life_SouthChinaMorningPost.pdf
	47_Officials encouraged to go online-SCMP.pdf
	48_Sina Looks to block posting of rumors_Shenzhen Daily.pdf
	49_Sina to Launch English Microblog- Shenzhen Daily.pdf
	51_SMS out_People's Daily.pdf
	52_Two Years of Chinese Weibo_People's Daily.pdf
	53_Twitter Launches Chinese services_People's Daily.pdf
	54_Reading China between posts_People's Daily.pdf

	Insert from: "06_List of Advertising contract.pdf"
	1.pdf
	2.pdf
	3.pdf
	4.pdf

	Insert from: "12_Millward_Brown_Survey_Report_(HK).pdf"
	Slide Number  1
	Slide Number  2
	Slide Number  3
	Slide Number  4
	Slide Number  5

	Insert from: "13_Tencent_2012_Financial Statement.pdf"
	Cover
	Contents
	Financial Performance Highlights
	Chairman’s Statement
	Management Discussion and Analysis
	Report on Review of Interim Financial Information
	Consolidated Statement of Financial Position
	Consolidated Income Statement
	Consolidated Statement of Comprehensive Income
	Consolidated Statement of Changes in Equity
	Condensed Consolidated Statement of Cash Flows
	Notes to the Interim Financial Information
	Other Information
	Definition
	Backcover


